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Abstract 
The purpose of the paper is to analyze the gender-related differences and family background  influences in the context  of the 
choice of starting a business. The results of our study confirm that men have higher entrepreneurial intentions and consider that 
monetary rewards are very important. From the women point of view, more important is the sense of their lives. Our study shows 
also that family background influence entrepreneurial intentions. The article concludes with implications for entrepreneurship 
development. Limitations and directions for future research are also discussed. 
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1. Introduction 
The influence of starting new businesses on economic growth has led to an increasing number of studies 
approaching the factors that influence the development of entrepreneurial phenomenon, the study of entrepreneurial 
personality and the identification of the right motivations for starting a business. This article deals with the problem 
of entrepreneurial intentions and motivations, as well as the way people see the entrepreneurial success. These 
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aspects have been assessed depending on the respondent gender and family background (if family members own or 
have previously owned a business). 
2. Entrepreneurial process 
Krueger at al. [10] and Shaver et al. [18] argued that entrepreneurship is a planned process, with a specific goal. 
In this respect, Fishbein and Ajzen [7] in their theory of planned behavior stated  that the behavior of a person is 
influenced by the intention of that person to be involved in that behavior, and that the intentions of that persons are 
also influenced by the attitude regarding that behavior. Similarly, the theory of Bandura [2] on self-efficiency states 
that the behavior relies on the perception of a person that really can do the intended activity. 
If we start from the assumption that entrepreneurial process is an intentional action, as Ajzen [1] stated, and that 
self-efficiency influences the attitudes, then we can put the question concerning the factors that can influence these 
three variables. According to Scherer at al [17], these influences can be divided in two types: specific to a person, 
therefore - internal attributes (personality, characteristics, etc.) or specific to a group, therefore external attributes 
(competition, consumers, investors, etc.   
In our paper we will only deal with individual influences. 
3. Individual factors 
The decision of a person to be involved in entrepreneurship is influenced by many individual variables. These 
can be classified as generally variables and psychological variables. 
Among the demographic variables, two of them essentially influence the entrepreneurial activities: genre and 
family background. Crant [6], Matthews and Moser [12], and Verheul and al. [19] found that men manifest stronger 
than females their intentions and preferences to become entrepreneurs. However, leaving aside the intentions, there 
is an increased number of businesses owned by women, with women founded companies three times more than 
males, women holding more than 70% of all new start-up businesses", as stated Brenner and Tomkiewicz  [5], and 
Hisrich and Peters [9]. 
Family background significantly influences people's intentions to start their own business, as Crant [6], and 
Matthews and Moser [12] noted. Matthews and Moser [12] states that is especially true for men. In the desire to 
become entrepreneur an important place takes the model from our lives, as found Birley and Westhead [4] and 
parents who own a business tend to be mentors for children who start their own business as reported Matthews and 
Moser [12], and  Scheinberg  et al. [16].  
Entrepreneur’s attitudes and values also influence the reasons to have your own business. Gatewood et al. [8], 
Naffziger et al. [13], Sasu [15], and Wilson et al. [20] show that amongst entrepreneurial motivations are 
contributing to community welfare, caring for family prosperity and money.  
In spite of the fact that money can be motivational, several studies carried by Lowe and Schllenberg [11] and 
O’Connel [14], and Bird [3] showed that it is more important for entrepreneurs to control their own lives, and to do 
an interesting work than gaining more money.  
Both personal values and behavioral motivators can be considered either intrinsic factors or extrinsic ones to a 
person. Among the extrinsic motivators for a potential entrepreneur we can found the  financial gains, reflected in 
wages and benefits. The most important intrinsic rewards are the satisfaction of being your own boss, control of 
your own life and the whole responsibility for managing the business, as found Naffziger et al. [13]. Gatewood et 
al.[8] show that potential  women entrepreneur tend to put a much greater emphasis on intrinsic factors than men, 
giving a higher importance of getting a higher salary. 
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4. Research objectives 
A broad objective of the current study is to learn about entrepreneurship in general by studying the difference 
between men and women entrepreneurs. 
The research objective of this paper is to research the influence of genre and family background on the intentions, 
motivations and attitudes of potential entrepreneurs concerning the desire to be involved in their own business. 
Research hypotheses are the following: 
x H1. There is a difference between genre of respondent and his or her intention to start his or her own business. 
x H2. There is a difference between genre of respondent and his or her reasons for starting his or her own business. 
x H3. There is a difference between genre of respondent and the way of defining the success in business. 
x H4. There is a difference between respondent's family background and his or her intention to start his or her own 
business. 
x H5. There is a difference between respondent's family background and his or her motives to start his or her own 
business. 
x H6. There is a difference between  respondent's family background and his or her definition of business success. 
5. Research objectives 
5.1. Sample 
We used a sample of 200 undergraduate students from “Alexandru Ioan Cuza” University, and Technical 
University “Gheorghe Asachi” from Iasi, Romania. Sample distribution on the two two areas of interest, gender and 
parental ownership of a business are shown in Table 1. 
     Table 1. Sample distribution. 
Areas Number % 
Males 140 70 
Females 60 30 
Family background 170 85 
No family backgound 30 15 
5.2. Measurement 
For achieving our objectives six questions were asked. Four questions of the questionnaire have the aim to 
determine students’ attitudes and values towards starting a business, and defining success in business. The 
remaining two questions are demographic ones and take into consideration the genre of the  respondents and the 
background of their family. 
5.3. Data analysis 
In this article we analyzed the two mentioned independent variables – genre and family background – and their  
influence on the dependent variables -  intentions, motivations and attitudes. 
x Sex  (Independent variable) 
Question 1: There is a relation between the  genre of the respondent and his or her  intention to become an 
entrepreneur? For measuring the variation between the two populations the authors have chosen cross tables. The 
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results of the analysis show that men have a greater intention to start a business than women, at a significance level 
of 0.079 (Pearsons Chi-Square). Therefore, H1 is confirmed.
Question 2: There is a relation between the  genre of the respondent and his or her  reasons for starting their own 
business? The authors chose the directional statistical test "two tail test" to evaluate the variance of the reasons for 
starting a business. Of the seven possible reasons for starting a business, the only choice that had some level of 
significance was "to make more money" (0.042), with a little higher value for men. This means that H2 is partially 
confirmed.
Question 3: There is a relation between the genre of the respondent and his or her definition of business success. 
For measuring the variance of the reasons of choosing the definitions of business success the authors have chosen 
"two tail test". Of the seven possible reasons to start a business, only two choices, "successful elaboration of 
projects" (0.02), and "having a job that gives sense and purpose to my life" (0.03), had a some level of significance 
between the two genres. Generally, women in both options have reached higher values than men. As a consequence, 
H3 is confirmed.
x Family background (independent variable) 
Question 4: There is a  relation between the family background of the respondent and his or her  intention to 
become an entrepreneur? For measuring the variance of the two populations the authors chose the method of cross 
tables. The results of the analysis indicated that those respondents whose parents hold or have held a business are 
more likely to start a business than those respondents whose parents have not a business at the 0.043 level of 
significance (Pearsons Chi-Square). Therefore, H4 is confirmed.
Question 5: There is a relation between the family background of the respondent and his or her reasons to become 
an entrepreneur? The authors have chosen "two tail test" for measuring the variance of the reasons for starting a 
business. Of the seven possible reasons for starting a business, the only choice that had some level of significance 
was "to be more independent" (0.092), with a little higher value for those respondents whose parents have held or 
currently hold a business. This means that H5 is only partly confirmed.
Question 6: There is a relation between the family background of the respondent and his or her definition of 
business success? The authors have chosen both "two tail test" and cross tables to analyze this research question. 
The results of both analyzes were not significant. As a consequence, research question had no significant response, 
and H6 is not confirmed.
6. Conclusions 
The results of our research have only partly confirmed previous studies in the two fields analyzed : 
(1) the importance of genre on the intention to start a business and  
(2) the importance of family background on the intentions of starting a business. 
Regarding the importance of genre, our analysis shows that: 
x men have a greater intention to start a business than women; 
x there is a slice difference between men and women concerning the reasons for starting a business. Hence, men 
seem to prefer entrepreneurship as a mean of  making money more then women; 
x defining the success in business differs for men and women. Our results show that women value entrepreneurship 
more as a mean of having a job that gives sense and purpose to theirs life than making money. 
Concerning the importance of family background, our study shows that: 
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x those respondents whose parents hold or have held a business are more likely to start a business than those 
respondents whose parents have not a business; 
x the main reason for starting a business was "to be more independent” , but with a slice higher value for those 
respondents whose parents have held or currently hold a business; 
x there is not a difference in defining a business no matter is family backgound. 
Therefore, Romanian entrepreneurs have their own characteristics, and this topic is worthy of in-depth 
explorations in future researches. 
Our study has some limits. Our measure of entrepreneurial intentions may be seen as a generalized aspiration to 
become an entrepreneur, rather than a specific intention to start an enterprise. Moreover, our study was developed 
based on a setting of Romanian business students. It would be interesting to see if these relationships hold in more 
diverse cultural settings. In addition, the survey was conducted at only two universities, which could affect the 
explanatory content. Moreover, the intention can predict an activity but it is not a real activity itself. In  further 
studies is necessary to examine if students’ intention to become self-employed has become realization and if not 
why. 
These results raise some interesting issues regarding the influence of social factors such as family background on 
potential entrepreneurs. Future researches in this area should explore in more details what means to be a child of an 
entrepreneur. While many research studies show that there is a relationship between intentions to start a business 
and family background, there are not researches that go beyond this association, which to ask what determines this 
relationship. The answer to this question could help to elaborate future programs and activities for helping in the 
promotion of  new businesses in society. 
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